U.S Wind Industry Fast Facts

Total U.S. Utility Scale Wind Power Capacity: 49,802 MW
* 2011 Installed U.S. Wind Power Capacity: 6,816 MW
First Half 2012 Installed Capacity: 2,896 MW
U.S. Wind Power Capacity Under Construction: 10,312 MW

Number of States with Utility-Scale Wind Installations: 38

American Wind Energy Association 2012

N
i renewable choice
ENERGY



Year over Year Installed Wind Capacity
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* 2009
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2007

American Wind Energy Association 2012
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Top 5 Stateswith Installed Wind Capacity
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State Wind Power Capacity

Current Installed Wind Power Capacity (MW)

. Washington
2,699

N. Dakota Minn.

Oregon 1469° 2718

2 820 New York New Hampshire

Idaho ' Dako! 1,418 Mass.125 .
g . - Installed wind
power capacity is

1,412 T 377 Rhode Island 2

Nebraska
337 %419 Ind. | Ohio
Utah llinois 1,342 11

: 5
325 Colorado 2,852 W.Va
1,805 Kansas Missouri 583
California 1,274 459
4,287 .

Oklahoma Tenn. 29

surging ahead in
the U.S. As of
7 Dsta i fomthe American Wing March 2012, total

Energy Association First Quarter
2012 Market Report:
http://www.awea.org

New Mexico

Total: 48,611 MW
(As of 03/31/2012)

wind capacity
rose to 49,802
MW with 14

B Wind Power Capacity .
:,mw&? T — states generating
Q@ 1,000 - 11,000
g ~ L. B 100-1, By
N i iy || B 2 LiNREL power above
92 1= S seun2012 1128

1,000 MW.

Source: US Department of Energy, Installed Wind Capacity, August

219



Top 10 Utility Green Power

Resources Used Sales (kWh/Year)
1 Austin Energy Wind, Landfill Gas 754,203,479
2 Portland General Wind, Biomass, Geothermal 735,745,202
Electric
3 PacifiCorp Wind, Biomass, Solar, 587,373,391
Landfill Gas
4 SMUD Wind, Hydro, Biomass, 395,537,564
Solar
5 Xcel Energy Wind, Solar 388,837,564
6 Puget Sound Wind, Landfill Gas, Solar, 314,892,507
Biomass, Small Hydro
7 Connecticut Light Wind, Hydro 229,408,999 and
Power
8 CPS Energy Wind 186,880,675
9 National Grid Biomass, Wind, Small 167,149,902
Hydro, Solar
= _
10 We Energies Wind, Landfill Gas, Solar 164,546,605 Iﬂ renewable choice




Financial Importance of Renewable Energy Credits

Depreciation

T

/ Tax Incentives

Energy Sales

Renewable Energy Credits
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Top Purchasers of Renewable Energy
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Consumer Motivations for Supporting Green Power

* Public and Stakeholder Perceptions

* Product Differentiation

* LEED Certification

* Compliance with Mandatory Carbon Reduction Goals
* Meeting Environmental Stewardship or CSR Goals

* Environmental Concerns Energy Security and
Independence

* Support for Clean Energy Technologies

N
i renewable choice
ENERGY




Green Branding
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100%
WIND POWER
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Enhanced Brand Image

Wa can create change together.
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Auraria Higher Education Center — Case Study

4;:‘:/;-_\ METROPOL[TAN STATE UNIVERSITY* QI University of Colorado
~ Denver | Anschutz Medical Campus

* The Challenge
e Students Drive Change
Solution

e Benefits
* Carbon Reductions & Recognition
* Building a Sustainable Culture
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Microsoft — A Comprehensive Approach

carbon

Set in consultation with the Office of the CFO based on the average
price of renewable energy and carbon offset projects globally
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Microsoft — Getting to Carbon Neutral

Be Lean, Be Green, Be Accountable

Data Centers, Software Labs, Offices, Employee
Travel

The Role of Technology
Key Stakeholder Input
2012 EPA Green Power Partner of the Year
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Conclusions

* Compliance and voluntary markets drive growth

 RECs remain a valuable revenue source

* Wind power represents largest share of green power
sales

* Green power purchases continue to grow

* Prices continue to decline

* Consumers show preference to green powered brands
* PTC—-The Great Unknown
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